
Psychology behind
effective email hooks



The #1 goal of the email hook:

“I just need to know what
happens next.”

To do this you need two
things:

[Relevance] + [Curiosity]



2. Curiosity:

1. Relevance: 
Address a specific problem/result that the target group
wants to solve/achieve.

Curiosity = The urge to close the knowledge gap.



For our email hooks this means:

Indicate that information is being revealed that will help
the target group solve/achieve the problem/result
faster, easier, better, differently.



Or suggest that a missing puzzle
piece will be revealed that they
need to solve/achieve the
problem/outcome.

The missing piece of the puzzle can
also be the revelation of the reason
why the problem/result is not
solved/achieved.

For our email hooks this means:

?



Example:
Hallo Fabian, 

Do you have good sales copy, but your
target audience doesn't respond? 

Nobody clicks. Nobody buys. Nobody
registers. Nobody books an
appointment? 

The missing 'reaction' often has this
cause:



Example:
Hallo Fabian, 

what is the most important sentence
in your emails? 

Many think it is: "The phrase that
prompts people to click on the link." 

False.



Example:

Hallo Fabian, 

One of my first digital products took
me almost 8 weeks from the idea to
the sale. 

Today it's 4x faster.


